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Japanese Tech Major Sharp Looks for
Indian Partners to Open Display Fab

THE BLUEPRINT Wants Indian player to take the lead with technology expertise from the Japanese company

looking at a similar strategy
wherein they are looking to part- e
ner with a strong Indian plaver
Chennai: Foxconn-backed Japa- who will take the lead on the pro-
nese company Sharp is actively ject and they will provide their
scouting for an Indian partner to  technical expertise,” the per-
set up a display fab under the In-  sonsaid.
dia Semiconductor Mission’s InlIndia, Sharp'sfocus isex-
(I5M) scheme for display fabrica- pected to be on large dis-
tion facilities, people awareof the plays.
developments told ET. News of Sharp investing
Sharp is in talks with several In-  $3-5 billion toset upadisplay 8
dian players and top executives fab in India emerged earlier =
from its display vertical have met this yvear
with potential partners, one of The debt-ridden Japanese
the sources said. “They have re- company is eveing the Indi-
ceived a positive response from an market possibly to rein-
some and are in advanced stages vigorate its business, anoth-
of discussion and should an- erpersonsaid.
nounce their partner by the end Prabhu Ram, head of Indus-
of the vear,” the person said. try Intelligence Group at mar- .=
“Sharp has engaged in setting ket research firm CMR, said the
up display fabs for partners in proposed venture will benefit
other countries like China, Korea from Sharp’s expertise while
and Taiwan. InIndia, too, theyare partnering with a strong Indian
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In 2016, iPhone maker
Foxconn completed its
acquisition of Sharp

A source says the debt-
ridden firm is eyeing
the Indian market to
possibly reinvigorate with a focus on re-
the overall business viving the firm

Sharp, which was an LCD display industry t
T

pioneer, lost out to Chinese companies
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entity may help the Japanese
firm bolster its “market position
and business prospects in the ex-
panding electronics sector.™

“This initiative would enable

@ Sharp to meet the increasing

demand for larger screens
while capitalising on the ad-
vantages of local manufac-
turing,” he said.
In 2016, Foxconn completed
its acquisition of Sharp with

ee a focus on reviving the trou-

bled company However, last
year, the Taiwanese con-
tract iPhone maker re-
ported a 56% drop in net
profit to $416 million and
said this was mainly be-
causeof ag§s41-million in-
vestment loss from
Sharp's write-down.
As Foxconn expands
its footprint in India

oeoeee ith ambitious di-

2009@® versification plans
that go well beyond
smartphone manu-
facturing, having
Sharp set up a dis-
play fab could bode
well for the compa-
ny

During his visitto
India, Foxconn
chairman Young
Liu had said the

company will begin making prod-
ucts for sectors like information
and communication technology
(ICT), electric vehicles (EV), bat-
teries, etc.

“Foxconn's involvement, with
its stake in Sharp, is notably sig-
nificant,” CMR's Ram said. “For
Foxconn, the display facility pre-
sents a strategic opportunity to
leverage its capabilities and di-
versify its production across vari-
ous electronic products.”™

Gueries sent to Sharp remained
unanswered as of press time
Thursday:

“Sharp has given up on large-ar-
ea liquid crystal display (LCIY)
production earlier this year and
will focus on specialised small
medium LCD display for auto, XR
displays,” said Yoshio Tamura,
president, Asia at DSCC, a Coun-
terpoint company. “We estimate
that Sharp’s move in India would
be as a technology partner or
joint venture to drive India’s dis-
play fab roadmap.”

Sharp, which was an LCD dis-
play industry pioneer, lost out to
Chinese companies that had
come to dominate the market.
Right now, Tamura said, most of
the LCDs come from Chinese
players like TCL CSOT and BOE,
American company Tianma and
the Taiwanese Innolux.



